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Although a road Pricing is expected to solve problems caused by traffic congestion, public acceptance of road procing is generally low. Jakonbsson, Garling & Fujii (2000) found that public acceptance of road pricing was determined by fairness and infringement on freedom. The aim of the present study is to test a hypothesis that environmental concern (Fransson & Garling, 1999) is an important factor which influences on fairness and infringement on freedom. The data (n=524) supported this hypothesis. As implied by the results, we discussed a effectiveness of a psychological strategy, e.g. enhancing environmental concern by virtue of campaign, to solve social dilemmas in transportation problems.
